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1 7 New Car Sales & Conversion

What are shoppers buying? How long is it taking them to
buy? We showcase data related to sales volumes and
conversion.
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data related to dealership engagement levels.
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market place. marketplace.

6 New Car Consumer Interest & Leads 41 2020 - A Year In Review

We explore all data on lead volumes, lead sources and

: We review our overall annual statistics and provide a
consumer interest levels.

summarized analysis on the customer journey for top
performing market segments in 2020.

AutoDeal.com.ph (The SirQo Group Inc.) prepared all the content in this report to represent the general data about online marketing in the Philippine automotive industry. This data is given in
summary, and as such, all information is to be used and interpreted at the readers own risk. Any data represented in this report should not be considered as any form of advice or recommendation.
The SirQo Group Inc. will not be held responsible for any damages or loss of business caused by the interpretation of this document.

This document must not be use for purposes other than that for which it has been supplied, or reproduced wholly or in part, without written permission of The SirQo Group, Inc.
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It's time to be
different

It's been two weeks since the Chamber of Automotive Manufacturers of the
Philippines Inc. (CAMPI) and the Association of Vehicle Importers and
Distributors Inc. (AVID) confirmed what many had already been predicted - a
40% decline in total vehicle sales from 2019 to 2020.

As it does every year, the news caught headlines across the majority of the
motoring and business publications with consumers reacting in a similar
fashion to sports fans meticulously analyzing the end of season league
standings. Unlike sports, however, these numbers only tell part of a story and
| believe what would make far more fascinating reading would be to see the
figures on everyone's end-of-year balance sheets.

For certain 2020 had an exorbitant financial impact on both brands

and especially dealers. Decreased consumer activity and reduced sales
combined with sustained operational costs and handsome discounts certainly
left a substantial amount of red in company ledgers.

So what does that mean for 2021?

First and foremost, absolutely everybody is going to go out and deploy
strategies to drive sales. It's a predictable reaction to a market downturn and
given all of the news regarding COVID-19 vaccines, it's one that for the most
part that makes sense. In a recent press announcement Toyota Motor
Philippines claimed that they were targeting a 30% increase with a goal of
130,000 units by the end of 2021; a statement that from a mathematical
standpoint certainly holds water.

However, Toyota’s goal is still around 19.5% lower than what the market leader
did in 2019, indicating that full recovery may still take quite a bit of time. Aside
from that, there’s a lot of hungry competitors in the game; in the shape and
form of the age-old adversaries and fast-rising new entries like Geely. Can the
industry, and most especially dealers continue to survive - let alone thrive
without remodeling certain business operations? It's a question that is
frequently on the lips of global industry analysts; with a resounding number
firmly prompting immediate urgency to evolve.

As Andrew Dinsdale and Andrey Berdichevsky of Deloitte put it:-

“The future is now. The time to act is now. The focus needs to be placed on
establishing experience platforms as well as on product platforms. The critical
capabilities needed to build customer relationships and trust, which will be the
currency of the future, must be developed today. We will likely see change
and consolidation over the coming decades between now and the fully
autonomous, shared future. But the existential threat is likely closer to home:
the inability to build customer relationships and meet customer expectations.
This is not just about technology projects to digitize and automate parts of the
traditional automotive business and value chain. This is about getting closer to
the customer through data, insights, and continuous improvements of the
customer experience across channels.” 1

With the majority of commentary stating that recovery will be driven through

the consumer by means of economic resurgence, we believe that the goal of

"aiming to do better” must be supported by a mindset to do things differently
and to provide more convenience for an increasingly valued customer.

-
Christopher L. Franks

AutoDeal Chief Operating Officer

1. Andrew Dinsdale and Andrey Berdichevskiy (Deloitte), “The Future is now, transforming the
customer automotive experience’,
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4D | 29,789,309

Website Visits
Across the AutoDeal Network (AutoDeal & MotoDeal)

@) 141,987

Quotes & Test Drives

Serviced to dealers from buyers inquiring on AutoDeal.com.ph & MotoDeal.com.ph

v/ | 25,042

Confirmed Purchases

Tracked and confirmed from users who inquired via AutoDeal in 2020

Conversations

@ 397,384

Back and forth messages between prospective car buyers and dealers.



http://AutoDeal.com.ph
http://MotoDeal.com.ph

20 FULL INDUSTRY
INSIGHTS A, )
20

Q U I C K FACTS = AUTODEAL (= Sell Your Car
m New Cars Used Cars News &R

Key take home points from our report

Car Buying,
81.60% Simplified.

= Of AutoDeal.com.ph buyers shop for vehicles using their smartphone

6 3 Days Buying a car in the Philippines can sometimes

be confusing. That's why we are reinventing the

m
The Average time it takes an AutoDeal.com.ph buyer to purchase after , _
way buyers connect with car dealerships

their online LESILARY, online. AutoDeal provides buyers with the
means to research and compare hundreds of

vehicles and auto-financing deals. We then

| provide a hassle-free service to connect buyers
P P1 o 2 3 M with official car dealerships from across the

country.

s | s

The Average price of vehicle sold on the AutoDeal.com.ph in 2020

38 minutes
®

The average industry response time of the top 50 fastest
responding AutoDeal Partner Dealers

Note: Data indicated is from analysis of visitors accessing AutoDeal.com.ph from January 1to December 31, 2020
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Quotes, Test-Drives & Inquiries

Total AutoDeal Leads Serviced to Dealers (2019 vs. 2020) AutoDeal Leads (2015-2020)
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Based on leads (quotes, inquiries, test drives) generated on AutoDeal.com.ph.
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Leads by Market Segment

Based on AutoDeal inquiries for major vehicle categories

B Q12020 Q2 2020 B Q32020 B Q42020
40%
36%
32%
(/2]
2 28y
S
g
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@
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<
S 16%
2
° 12%
oL
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- I Il
0%
Subcompact AUV & Pickup Mid-Size Subcompact Vans & Other
Cars ) MPV ) Trucks ) SUv ) Crossover ) Minivans ) Vehicles )

Based on leads (quotes, inquiries, test drives) generated on AutoDeal.com.ph.
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Inquiring & Buying Trends

How soon are consumers looking to buy?

0-3 Month Buying Period 3-6 Month Buying Period
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This data is derived from the indicated buying time submitted on all AutoDeal inquiries. 2019 ® 2020
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Looking to Purchase within 30 Days from Inquiry

40%

36%

32%
28%
24%
20%
16%
12%
8%
4%
0%
Jan Feb Mar Apr May Jun Jul Aug Sep Oct Nov Dec

This data is derived from the indicated buvina time submitted on all AutoDeal inauiries.

% of Consumers looking to buy within timeframe
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Luzon a

32,45 % % of Total Leads 48.34% % of Total Leads

1 Quezon City 7.21% - 1 Bacoor City 1.82% A

2 Manila 3.89% - 2 Imus City 1.82% v

Le a d s by 3 Makati City 3.09% - 3 Dasmarinas City 1.71% -
4 Pasig City 2.61% - 4 Antipolo City 1.58% -

® S Taguig City 2.33% - S General Trias City 1.51% -

LO C at I O n 6 Caloocan City 2.19% - 6 Angeles City 1.35% -
7 Las Pinas City 1.89% A 7 Calamba City 1.34% -

AutoDeal accommodated inquiries 8 Paranaque City 1.87% v 8 Santa Rosa City 1.21% -
from 1,397 towns or cities in 2020 9 Mandaluyong City 1.62% - 9 San Fernando City 1.12% -
10 Muntinlupa City 1.46% - 10 Baguio City 1.01% -

7.89 % % of Total Leads 1 1 .32 % % of Total Leads

1 Cebu City 1.23% - 1 Davao City 2.39% -
2 lloilo City 1.12% - 2 Cagayan De Oro City 1.58% -
3  Bacolod City 0.85% - 3  General Santos City 0.84% -
4 Tacloban City 0.45% - 4  Zamboanga City 0.63% -
5 Lapu-Lapu City 0.37% - 5 lligan City 0.47% -
6  Mandaue City 0.32% - 6 Butuan City 0.44% -
7 Dumaguete City 0.24% - 7  Cotabato City 0.35% -
8  Tagbilaran City 0.23% - 8  Tagum City 0.32% -
9  Roxas City 0.18% - 9  Koronadal City 0.29% A
10  Talisay City 0.16% - 10  Pagadian City 0.28% v

Based on leads (auotes. inauiries. test drives) aenerated on AutoDeal.com.ph.
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Angeles City

San Fernando City

San Jose del Monte City
Malolos City

Tarlac City

Cabanatuan City

CAR Olongapo City
I U Z O N r 1 .42% Mabalacat (.:ity
Marilao

Meycauayan City

CENTRAL Baliuag
LUZON Balanga City

o,
13.43% i
Bulacan
Santa Maria
San Jose City
Guiguinto
Dinalupihan
CALABARZON Apalit

25.16% Capas

CAGAYAN
ILOCOS VALLEY

3.47% 2.25%

In depth Lead Volumes

METRO MANILA

32.45%

x|lllll||||||

0 0.5% 1% 1.5% 2%

BICOL

1.02% TOP 20 LOCATIONS - CALABARZON

Bacoor City

Imus City
Dasmarifias City
Antipolo City
General Trias City
Calamba City
Santa Rosa City
Lipa City

Cainta
MIMAROPA San Pedro City

0,8 % Batangas City

Bifian City
Based on leads Tanauan City
(quotes, inquiries, test Lucena City
drives) generated on Taytay
AutoDeal.com.ph. San Mateo NN
San Pablo City s

Tanza [

Rodriguez (Montalban) [

0% 0.5% 1% 1.5% 2% 2.5%
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2020 Leads by Device

Inquiries made via mobile devices continue to rise

AUTODEAL m NewCars  UsedCars  News &Reviews  Car Comparison m

Car Buying, Simplified.

Search thousands of car models. Connect with a sales agent you can trust.

s

S @ POWER
' DEALS

L
Drive home your dream Nissan vehicle
AAAAAA ororcyces Trucks Premun Car Servicng Become A Parine SorUpiLogin Innovation ‘with these exclusive power deals.
that excites

DT ... JEV O R—

V¥ 0.25%

2.70%

On Tablets —_—

Search New Cars in the Philippines

P w > o] ALL-IN LOW DOWN PAYMENT
. - V) o—0 o

N
e Jp— | | = AvToEAL | Rewror Drive home your dream Nissan vehicle
- 2 EEZXITET cer Comparison  Agent Find . ] )
- crouk - NEWS, REVIEWS & LIFESTYLE
"_l e e o

Latest New Cars

A 1.05%

—— e c - 16.49%

On Desktop & Laptops

A 0.21%

81.81%

On Mobile Devices

Based on leads (quotes, inquiries, test-drives) generated on AutoDeal.com.ph.
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Most Inquired for Brands

How do the most popular brands of 2020 compare to 2019?

2019

2020

Toyota
Mitsubishi
Suzuki
Honda
Nissan
Ford
Isuzu
Hyundai
Mazda
Chevrolet
MG

Foton
BAIC

JAC
Subaru
Volkswagen
Kia

GAC

Toyota
Suzuki
Mitsubishi
Honda
Ford
Nissan
Isuzu

Kia

Geely

MG
Hyundai
Mazda
Chevrolet
Chery
Foton
BAIC
Volkswagen
Kaicene
Subaru

>III

>

LA

SsangYong
Jeep

o o o o o o o o o o o o o s Maxus I A NEW : 5 5 5 5 5 a 3 5 B B . : :
4% 8% 12% 16% 20% 24% 28% 32% 0% 4% 8% 12% 16% 20% 24% 28% 32%
% of Total AutoDeal Inquiries (2019) % of Total AutoDeal Inquiries (2020)

® S

MITSUBISHI

_ Based on leads (auotes. inauiries. test drives) aenerated on AutoDeal.com.ph.

0

X
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AutoDeal: Top 40

Top 40 most inquired for nameplates in 2020

Suzuki Ertiga
Toyota Vios
Suzuki S-Presso
Toyota Hilux
Toyota Wigo
Toyota Rush
Geely Coolray
Honda Brio

Ford Ranger
Nissan Navara
Mitsubishi Xpander
Toyota Innova
Isuzu mu-X
Toyota Fortuner
Nissan Terra
Toyota Avanza

Honda City
Mitsubishi Strada - DaaSource:
MG ZS
T Based on leads
. uotes, inquiries,
Toyota Hiace 'Egst—drivesc)I
}sa iolut.o generated on
ia Stonic AutoDeal.com.ph.
MG 5

Mitsubishi Montero Sport
Ford Territory

Suzuki Jimny

Suzuki APV

Mitsubishi L300

Ford Ranger Raptor
Nissan NV350 Urvan
Isuzu Traviz

Kia Picanto

Suzuki Dzire

Honda BR-V

Ford Everest

Suzuki Celerio

Mitsubishi Xpander Cross
Suzuki XL7 I

Nissan Aimera NN

0.0% 1.0% 2.0% 3.0% 4.0% 5.0% 6.0%

% of Total Inquiries on AutoDeal in 2020
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What's your Favorite Color?

Most requested vehicle colors in 2020

Most Popular
Sizzle Orange

Most Popular
Extreme Blue

Most Popular
Metallic Granite

Most Popular
Metallic Milky Silver

Most Popular
Clear White

Most Popular
Fire Red

Most Popular
Cool Black Pearl Metallic

W Data Based on the colors requested by prospective customers through AutoDeal inquiries in 2020
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e . = S / o 7
Z 0 z 0 & TOYOTA Vios
> TOYOTA Wigo FORD Ecosport

TOYOTA

)  HONDA Brio 525 GEELY Coolray
TOP SELLING

NEW VEHICLE

Top Selling
nameplates on the
AutoDeal Platform
in 2020

P —

i “{mmsusisar) - O

¢ MITSUBISHI ¢  MITSUBISHI
=  Montero Sport e Xpander
7\ .
{=> NISSAN Terra _$  suzuKiErtiga
Data Source: FORD Everest {2 TOYOTA Rush

Data Based on leads reported as sold by AutoDeal Partner
Dealers between January 1to December 31, 2020.
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Compact Crossover

0 0 FORD Ranger FORD Territory
2 2 {3 NISSAN Navara ) HONDA CR-V

¢ -» _
TO P S E L L I N G #» MITSUBISHI Strada &I MAZDA CX-5

NEW VEHICLE

Top Selling
nameplates on the
AutoDeal Platform
in 2020

VRN
&) MAZDA 3 %==¥ NISSAN Urvan
) HONDA civic £ TOYOTA Hiace
Data Source: L TOYOTA Altis %)  FOTON Gratour

Data Based on leads reported as sold by AutoDeal Partner
Dealers between January 1to December 31, 2020.
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New Car
Conversion
Timeline

AutoDeal customers,
on average take 62
days to purchase after
their initial inquiry

Mean average lead to sale conversion for sales reported by AutoDeal Partner Dealers.

90d

85d
80d /.\

75d
7o / \

65d /

. Ny m
o / \

N\
45d / N

.

/ A
s0d '\\./

Inquiry to Sales Transaction Timeframe (Days)

35d

30d
25d

20d
Jan Feb Mar Apr May Jun Jul

@ 2019 ® 2020

55

Days Subcompact Car

71
DEVES

57

Days Subcompact Crossover

S5

Pickup Trucks

Aug

Sep Oct Nov Dec

These charts indicate the time that is taken
for a customer to complete a final sales
transaction after they submit and online
inquiry via AutoDeal.com.ph. The chart to the
left indicates the average (mean) time taken

for customers to complete a transaction
whereas the diagram to the right indicates the
average lead to conversion, by popular
market segment. From this data, we see clear
indication that the majority of online
consumers take 62 days to complete a
purchase after their initial inquiry. That's 16
days longer than what they did in 2019!

*Based on sales tracked in AutoDeal’s Lead Management
System from January 1, 2020 - June 30, 2020
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New Car Sales by Segment

Transaction proportions of vehicles sold on AutoDeal.com.ph*

40%

N

N

30% LN —e
\.

25%

20%

15%

10%

% Proportion of AutoDeal Generated Sales Tracked

5%

0%
Q1 - 2017 Q3 - 2017 Q1-2018 Q3-2018 Q12019 Q3 2019 Q12020 Q3 2020

@® Subcompact Car @® Subcompact Crossover ® MPV & AUV @® Compact Cars

@ Pickup Trucks @ Mid-size SUV @ Vans & Minivans Compact Crossover

m This graph shows the breakdown of sales transactions recorded through the AutoDeal platform from 2017 to Q3 2019.
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New Car Sales by SRP

Despite higher interest in entry-level products; average final transaction prices continue to grow

2020 AutoDeal Vehicle Transactions by Price Range

30%
29.70%

25%

20%

16.96%
15%
14.76%

A
10% 11.09% A 10.82% 11.09%

A\ 4 v A\ 4

% of Q4 2019 Vehicle Transactions on AutoDeal

5%

v 3.48%
2.11% A

500k 500k - 750k 751K - 1m 1.0Im -1.25m  1.26m-15m 1.501m - 1.75m 1.76m - 2m 2.01m - 2.25m 2.26m+

0%

Data Source: Based on confirmed sales aenerated on AutoDeal.com.ph.
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New Car Sales by SRP

Despite higher interest in entry-level products; average final transaction prices continue to grow

Average Price of Vehicle Sold on AutoDeal (2016 - 2020)

1,600,000

1,400,000

1,200,000
1,000,000

800,000

600,000 P1,228,928

Average Price of Vehicle
400,000 Sold on AutoDeal in 2020

200,000

Data Source: Based on confirmed sales aenerated on AutoDeal.com.ph.
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New Car Dealer Industry
Response Time

Dealers responded to customers 66 minutes faster on average in 2020 compared to 2019

Response Time to Online Leads (Hours)

Average Industry Response Time (All Dealers) Average Industry Response Time (2016-2019)
8h 150h
140h
7h
1300 o 3n 51.6m
6h 120h
= 110h
5h 3
L 100h
£
4h = 90h
&
S 80h
3h 2 72h 21m
‘; 70h
%
2h 5 60h
<
& 50h
1h §
< 40h
Oh 30h
c o] = s > c S (o) o o > O
S i = < b = - 2 & O Z A 20h
10h Om
® 2019 ® 2020 10n 4h 31m 3h 25m
oh B

2016 2017 2018 2019 2020

*As tracked through the AutoDeal Lead-Management System
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Alexis Joy Victorino ‘
Mitsubishi Motors, Marcos Highway V' A \

MITSUBISHI

Alex was very attentive and responded quickly to my inquiries (even in the evenings
and on the weekends). She’s very easy to deal with and was straightforward with
what’s asked for her. | appreciate how smooth the transaction was and recommended
her to future Mitsubishi clients. Thanks Alex!

Jeff G
purchased a Mitsubishi Strada GLS 4x2 AT

Ferdz Del Rosario ZCTAON
(<=7
Toyota, Sta. Rosa Laguna NN/
TOYOTA
Here are some of our favorite He’s very helpful and attends to all your necessary inquiries. Definitely recommended
agent reviews of 2020 agent on this type of business, and very approachable. Now i'm having my first car o
and he helped me a lot in achieving this personal goal of mine, not only for myself but -
for my whole family. Thank you so much for your great help. ©
Karen Bedruz =
7]

purchased a Toyota Vios 1.3 XLE CVT
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Dana Sandiko (SEP)
: NS
Toyota, Manila Bay TOYOTA

Ms. Dana has been very accommodating. She patiently
explained everything and we are now enjoying our new Vios XE
CVT. We have no regrets about the unit we purchased
especially the features of the car. Thank you Ms.Dana and
Toyota Manila Bay.

Josefino Calamlam
purchased a Toyota Vios 1.3 XE CVT

Kathrina Lim
Ford, Libis

Jyn Florentino @

Honda Cars, Cebu HONDA

Excellent. Jyn Florentino Assisted me every step of the way. |
communicated with her via chat and sometimes i called, and
each time she gave an update regarding the process and what'’s
next. I'm from Dumaguete City while the dealer is in Cebu, so
she also walked me through the process of paying, signing the
documents, and even getting it shipped. | had no hassle, all i did

was pay, sign the docs, and wait for the car to arrive at the port.

Thank you Honda Cars, Cebu, and thank you Jyn.

‘ Anton Gabila
purchased a Honda Brio 1.2 S MT

Kat is a great agent! She assisted us at every step of our purchase. Sa viewing at test drive pa lang she already provided a good service.
Then, very fast to respond and attend to our needs until now na nasa amin na kung car. Kapag may tanong ako nag-rerespond padin siya.
Very fast din and approval at releasing with her. Then, she explained everything in detail and helped us understand everything about the

car and the process. Highly recommended agent!

Jon De Chavez
purchased a Ford Territory 1.5 EcoBoost Trend CVT

O

iy

S

r

S t a
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~ Chevrolet, lloilo = = Mitsubishi Motors, Carmona V' AN
% CHEVROLET MITSUBISHI
She’s very supportive, find means to create positive results in He is probably the youngest agent we've met yet he is very
her job; professionally friendly, keep customer service on top of excellent in this line of work. At first we had this doubt about him
many challenges; patient, respectful and understanding, one of but we were wrong. He is very much accommodating and very
the most important qualities of a customer service/sales agent... honest. He explains to us everything we needed to know. He is
thanks to her effort and assistance in making this purchase a very funny also. Despite of him being young, i can say that he is
reality. an amazing agent and i would highly recommend him. Thanks to
him we had an amazing experience and probably if we would get
Joepet Noble another unit we will get it again from him. Please extend my
purchased a Chevrolet Trailblazer 2.8 4x4 Z71 AT regards to Christian. Thank you.
‘ Michael Mahinay
purchased a Mitsubishi L300 with FB Body (Dual AC)
Ruby Cenas Delgado e —
Ford Otis, Manila

Ruby Cenas Delgado made our experience of buying a Ford Territory Trend, smooth and abosolutely painless. She was very quick in sending
us the initial quotation and was very effective in making sure that we have the unit, with our preferred color, available for us. The whole
process was very fast. Ruby was with us all throughout the process. Ruby embodies the overall customer-orientation of the dealership (Ford
Otis Manila). Everyone we dealt in the dealership throughout this process exude every positive and helpful attitude! Thank you, Ruby for the
great support! Thanks to the great team of the dealership, Ford Otis Manila! Thank you, AutoDeal, for the effective network of great people!

r

Samuel Falsis O _________
purchased a Ford Territory 1.5 EcoBoost Trend CVT

S t a
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Redel Deloroso
Mitsubishi Motors, Manila Bay y A \

MITSUBISHI

I'm a first time owner of a brand new car. | heard a lot of bad experience in other sales agents for not being transparent on selling a car,
especially on the hidden charges. Sir Redel is highly recommended sales agent he is very accommodating and helpful. He was able to
assist me on my bank approval in less than a week. | feel at peace in transacting my first car. He is very true/transparent in our deal. He
has a lot of experience and expertise in his field of work, again! | thank Sir Redel for fast and flexible deal.

Jun Aseo
purchased a Mitsubishi Strada GLS 4x2 AT

Faith Lim p—
Ford Global City “

Satisfied client. Unlike other agents i've met, Ms.Faith is not a typical sales agent. She does not insist, Does not only give advices, but also

options for you to choose from that would soothe your financial capabilities. Proactive, presentable/ organize that she makes sure her client
understands the process, pros and cons and very accommodating even after sales. A good business dealer attitude. From her name, Faith, -
a car sales agent that can be your confidante for a first time new car owner like me who had doubts in making decisions. | highly commend
this young sales agent for a job well done. e

7]

Chyl Lora
purchased a Ford Ranger 2.2 XLS 4x2 MT
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AutoDeal Used Car Inquiries by Vehicle Model Year (2020)
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Used Car Searches by Price Range on Used Car Inquiries by Vehicle Segment on
AutoDeal.com.ph AutoDeal
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Used Car Inquiries by Market-Segment & Model Year
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MOTO

Join the Philippines no.1 online automotive marketplace.

0 147K

2.0K

X

O 21.4K

1,707

773,802

Monthly Visits

525,389

Monthly Unique

2,475,641

Monthly Pageviews

00:02:20

Ave. Visit Duration

A47.35%

Bounce Rate
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Most Inquired for Brands

Which brands were online consumers drawn to in 20207

Yamaha
Honda
CFMoto
Kawasaki
Suzuki
Motorstar
KTM
Vespa
Kymco
BMW
Royal Enfield
UM
Keeway
Ducati
Bristol

TVS
Triumph
Lambretta
Harley-Davidson
Benelli

Ural

SYM

Italjet
Husqgvarna
Ace
Piaggio Ape
Skygo
Indian

Mv Agusta
Aprilia
Moto Guzzi
Beta

Moto Morini

0% 3% 5% 8% 1% 13% 16% 19% 21% 24% 27% 29% 32% 35% 37% 40%

Kawasaki

CFMOTO



Motorcycle Quotes & Inquiries

Total MotoDeal Inquiries Generated MotoDeal Inquiries by motorcycle body type
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Data Source: Based on leads (quotes, inquiries, test-drives) generated on MotoDeal.com.ph



MotoDeal: Top 40

Top 40 most inquired for nameplates in 2020

Yamaha NMAX 155
Yamaha Mio Aerox 155
Honda ADV 150
CFMoto 400 NK

Honda Click 125i
Yamaha XSR155

Honda Rebel 500
Yamaha Sniper 150
Kawasaki Bajaj Dominar 400
Motorstar Xplorer 250R
Yamaha Tricity 125
Yamaha XMAX 300
Keeway SuperLight 200
Honda BeAT 110
Yamaha YZF R15 155
Honda CB650R
Yamaha Mio Sporty 115
Suzuki Raider R150
Honda Click 150i
Yamaha Mio Gravis 125
Kawasaki Ninja 400
Honda Airblade 150
Suzuki GSX-S150

KTM 200 Duke

Vespa S 125 i-get
Honda Genio 110
Yamaha XSR700

KTM 390 Duke

Vespa Primavera
Kawasaki Z650
Motorstar Cafe 400
KTM RC 200

Kymco Xciting S 400i
BMW G 310 R

Yamaha Mio Soul i125
Yamaha MT-09 850
Kymco Like 125 Italia E3
Yamaha YZF R6 600
Honda CRF150L

Royal Enfield Bullet 350
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SENRITETRY
February
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November
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Total:

Instagram
Followers

YouTube
Subscribers

Facebook
Followers

E-Mail
Subscribers

20 FULL INDUSTRY
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2,406,372
2,073,071
1,761,763
1,951,266
2,391,967
2,241,217
1,959,823
1,931,577
2,060,392
2,170,470
1,988,700

25,893,386

AutoDeal Group Profile

We are the no.1 automotive marketplace in the Philippines
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ﬁ - By o WWW.AUTODEAL.COM.PH

O Unboxing
® Behind The Wheel
O Behind a Desk

Car Buying, Simplified.

SUBSCRIBE

AutoDeal Video

Now the no.1. automotive YouTube Channel in the Philippines
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AutoDeal YouTube Monthly Views
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AutoDeal YouTube Monthly Views
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2020 TOYOTA HIACE SUPER GRANDIA

ELITE & IS GL GRAND TOURER B 2020 GEELY COOLRAY
Behind the Wheel | Published 4th March, 2020 Behind the Wheel | Published 31st Jan, 2020
614,683 5,900 371 523,827 4,700 858
views Likes Comments views Likes Comments

(=
P

'FORD

A 2020 suzuki xL7 ) 2021 FORD TERRITORY
| Published 7th July, 2020 Behind the Wheel | Published 14th July, 2020 Behind the Wheel | Published 28th Sep, 2020

z D> @ © 0 O © 0 O

627,231 7,200 847 407,272 5,800 544 394,736 5,400 883
views Likes Comments views Likes Comments views Likes

15 2020 SUZUKI S-PRESSO

Comments

m Video statistics are based on data from January 1, 2020 to December 31, 2020



https://www.youtube.com/watch?v=SarWAbzGkqA
https://www.youtube.com/watch?v=_yq602FW-jg&t=384s
http://youtube.com/watch?v=-rSySLBFJqQ
https://www.youtube.com/watch?v=z-xPPXyzUmQ
https://www.youtube.com/watch?v=VopQ2kNIRDk

MotoDeal PH YouTube Channel Watchtime (hours)
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MotoDeal YouTube Monthly Views
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2020 MotoDeal Launch Video

Popular Uploads

MotoDeal PH YouTube Channel Subscribers
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’I\INEVILLE BOBBER BLACK

2020 TRIUMPH BONNEVILLE

h 2019 VESPA GTS 300 SUPER SPORT BOBBER BLACK

Beyond the Ride | Published 4th March, 2020 Beyond the Ride | Published 25th August, 2020
155,941 1,600 106 159,744 1,700 111
views Likes Comments views Likes Comments

.

» __g
YAMAHA"
XSR 155 g s

2021 YAMAHA NMAX LAUNCHES
IN PHILIPPINES

Beyond a Desk | Published 11th September, 2020

z D> @ © 0O © 00

992,615 7,200 847 104,158 1,400 88,232 1,100
views Likes Comments views L|kes Comments views lees Comments

1 2020 YAMAHA XSR 155 n 2020 HONDA ADV

Beyond the Ride | Published 9th Sep, 2020 Beyond the Ride | Published 29th August, 2020

m Video statistics are based on data from January 1, 2020 to December 31, 2020



https://www.youtube.com/watch?v=W5ta3IG17aE&t=296s
https://www.youtube.com/watch?v=0PaiSFJHqjA
https://www.youtube.com/watch?v=kEMxzpow0bE
https://www.youtube.com/watch?v=NpOxZGBPgSs
https://www.youtube.com/watch?v=lZixZgvr3o8

AUTODEAL

THE PHILIPPINES’ NO. 1 ONLINE
AUTOMOTIVE MARKETPLACE

Helping thousands of customers compare
vehicles, find promos and connect with
car dealers every month.

AutoDeal.com.ph
10 Jupiter Street Bel-Air
Makati City, Philippines

For Partnerships
ANNIE SANTOS

Head of Business Development
annie@autodeal.com.ph

ROMMEL LIM
Head of Dealer Accounts
rommel.lim@autodeal.com.ph

All Other Inquiries
info@autodeal.com.ph
T: 8894 18 91



